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1. Until the beginning of the 1970s, cacao in the Amazon was considered an extractive crop. It was

with the advent of the Initial Cocoa Project, created by the Secretary of Agriculture of the State of

Pará, that the cocoa tree entered its technological phase. CEPLAC, considering its expertise in

cocoa cultivation, was invited to be the technological advisor for the Project, implementing the

technology that was already being implemented in the cocoa trees deployed in Bahia. To support the

actions of new cocoa plantations, subsidized rural credit was one of the main elements to support

those producers who were motivated to participate in the Project.

2. From the mid-1970s with the advent of PROCACAU until its end in 1985, development programs

such as PROTERRA and POLOAMAZÔNIA, among other things, entered as providers of financial

resources for rural credit. These incentives had a small stoppage between 1985 and 1989, being

resumed at the end of 1989 with the implementation of the credit program called Constitutional

Funds (North, Northeast and Midwest of Brazil).

3. An issue that has been established for some time is that, even with the availability of financial

resources to finance cocoa farming, curiously, what has been seen is the return of these resources

to the source of the National Treasury, as farmers apparently, they do not feel encouraged to seek

these resources

Conclusion 

1. 15.6% of cocoa farmers do not have a bank account. Of the 63.7% who have 

bank accounts, they do not know the bank manager. 

2. The use of digital communication systems to reach rural producers must be 

evaluated in terms of their efficiency, given that 24% of respondents do not have 

any means of digital communication (landline/cell phones, computers/internet). 

In addition, 55.6% of this respondent is over 50 years old, that is, their motivation 

to learn something about digital communication does not stimulate them. In 

addition, the digital infrastructure installed in rural areas is non-existent or very 

bad. 

3. there is a potential demand for financing cocoa, mainly regarding agricultural 

funding, which needs to be accessed: 86.9% of the cocoa planted areas have 

been in the field for more than 3 years, that is, they are already in the production 

phase; 70% of the cocoa-growing areas belong to small family producers, with 

an average area of 10 ha. 

4. Excessive bureaucracy to access rural credit, justifies the information given by 

30% of respondents who prefer to turn to cocoa buyers to have money, as cultural 

treatments cannot wait, under penalty of losing part of their production. Only 

12.5% reported that they use official banks to obtain credit for agricultural funding. 

5. 68.8% of cocoa producers did not have bank financing. Of the 31.2% that 

had financing for cocoa, only 28.1% had technical guidance for applying cost 

credit. 


